Hollister Graphic design and content development
for publications, promotions and websites

Power Team's Mission
Deliver on our financial and operational commitments
% to Exclon Corporation by bulding and optimizing the

best energy portfolio in North America.
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created for: Exelon (#7131 on 2008 Fortune 500)

services provided: concept development, copywriting and graphic
design

what it is: brochure to engage employees in discussion of the
Power Team'’s 2008 business plan at a rollout event

related work: Employees at Exelon’s Kennett Square, Pa. campus
formed the Kennett Square Environmental Council
and hired Hollister to create the council’s logo as well
as signage for its Hybrid Day kickoff event.

866.520.0115 | www.HollisterCreative.com





